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" We've just expanded to over 7,000 sq ft
" Wild Rivers Antiques & Gifts, LLC

i 16218-B W, Hoffeldt Lane 40 vendors
) Brookings Harbor, OR 97415

2\ 541-813-2400

1} wildriversantiques@gmail.co

Bl Open Mon-Sat 10to 5

o/ Sunday 11to 4
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eeper 'S Southern Oregon’ best Antique,

(raft and Collectible Mall,
Comer te located in Rlamath Falls, Oregon.

The store has 20,000 square feet of treasures featuring:

Antique Furniture Country Décor Hand Painted Items
Antique Glassware Clocks Hand Crafted Jewelry
Decorated Tea Towels

Stop in, get a cup of coffee or tea and
browse the store, you will be glad you did"

195 East Main Street, Klamath Falls, OR 97601
541-273-7553 | keeperscorner@charter.net

Follow us on Facebook:
Keepers Corner LLC-Antique,
Craft and Collectible Mall

Normal hours 10am-6pm
Monday thru Saturday
Closed major Holidays
www.keeperscorner.net

165TH ST T STREET

Old Main Street
Antique Mall

OLD MAIN

TUESDAY-SATURDAY
10 am-5 pm
Temporarily closed on Mondays

SUNDAY
Noon-5 pm

From Interstate 5,
take HWY 512 East.

ANTIQUE
MALL

Exit Parkland/Spanaway
to HWY 7

16511 Pacific Avenue
South + Spanaway, WA
Find us on Facebook
OMSAnNtiques@yahoo.com

r 253-536-3241 ]
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Antiques @ Collectibles Mall

PACIFIC AVENUE

LOCATED IN HISTORIC AURORA
IN THE OLD P1CKLE FACTORY

Antiques, Victorian,

sh

ANTIQUES, VINTAGE,
COLLECTIBLES, UNIQUE GIFTS

Open 7 days a week at 10am
Call or Google for hours.

Longest Running Antique Store
in Clark County, WA - 30 years & counting!!

360-906-8823
2000 Main St, Vancouver, WA 98660

K1 @oldgloryantiquesandvintage
@oldgloryantiquemall

anstwyoor  Primitives, Vintage,
Aurora, OR .

503678542 Glassware, Furniture,

Mon-8at: 105 Shabby Chic & More

N Sundays: 11-5 4

MUL’I‘NOMAH AN’I‘IQUES

Art Pottery Postcards
Costume Jewelry  Furniture:
Tools Dressers
Textiles Tables
Glass Chairs
China Cupboards

e o=

7764 SW Capital H

In Multnomah Village « Portland, OR
503-245-8283 « Mon-Sat, 11-5:30 « Sun, 12-5

Oakland Flour Mlll
Antiques & GlftS

== v-Vintage Clothes

VINTAGEFINDS,

RUSTIC CHARM, AND .?ast Iron & Unique
TIMELESS TREASURES!

Fumiture ]cwcrly

Art * Tools * Toys

£ Records

132 NE First St. - Oakland, OR - 541-315-0177
L OPEN 7 DAYS - 10AM TO 5PM € ) |
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Old Stuff Gets a New Website!

4 i SOUTH TACOMA
) 4. ANTIQUE
MALL

OldStuffNews.com is now OldStuffNorthwest.com.

Along with the new URL, we have redesigned and upgraded our site.
Two new features we are most excited about are the online calendar and subscription pages.
The online calendar page showcases the most recent edition’s print calendar of events and an online submission form for upcoming events.
Lastly, you’ll never miss an edition of Old Stuff Northwest if you become a subscriber!
It’s easy - go to the subscription page and fill out the form. We'll make sure you get each and every issue delivered to your mailbox.
We hope you enjoy the new site and it’s offerings. Any feedback you have is always welcomed.

www.OldStuffNorthwest.com

Old Stuff

NORTHWEST San
Jeb Bladine 503.687.1358 W

Your business should be here!

- —

ASSOCIATE PUBLISHER

Ossie Bladine Email cnielsen@newsregister.com
P.O. Box 727 * McMinnville ¢« OR e 97128
EDITOR/PUBLICATION MANAGER \_ J
Christy Nielsen
Published by Printed by
SALES REPRESENTATIVES News-Register Publishing Company Oregon Lithroprint, Inc.
Kathie Stamper and Stacy Heatherington www.NewsRegister.com oregonlitho.com
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Have a press release, an idea for a story or maybe just a few thoughts to share?

Contact Christy at cnielsen@newsregister.com
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Calendar of Events Have an

Event?

: : Be listed on the new
Fascinated with hand fans? OldStuffNorthwest.com
Join FANA Calendar of Events!

Fan Association of North America

+ Connect, share and learn Basic liStingS

with other enthusiasts!

. ]c.)in at fanassociation.org a.re FREE I

 Find us on Facebook:
Hand Fan Collectors

Come to our annual meeting /~°
in Phoenix, Arizona

Submit your info at
OldStuffNorthwest.com

November 5-7, 2026 | *
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A Place to find your next treasure
Same location since 198§

148 Liberty St NE, Salem OR
11 a.m. to 6 p.m. Wednesday thru Monday
Closed on Tuesdays | 503-363-8155
(©) engelbergantiks
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A Holiday Tradition

Couple purchase 1917 building with plans to restore It

Every autumn, a vibrant procession of
giant helium balloons, elaborately designed
floats, elite marching bands, and world-class
performance groups winds its way down
the concrete canyons of Manhattan. While
contemporary audiences know it as a highly
synchronized, multi-million-dollar television
spectacle that attracts millions of live specta-
tors and tens of millions of household view-
ers, its origins were vastly different.

The history of the parade is a multifaceted
narrative of corporate ambition, immigrant
pride, creative engineering, and cultural ad-
aptation. What began as a modest retail pro-
motion has survived economic depressions,
global warfare, and shifting public tastes to
become an enduring symbol of American
unity and community spectacle.

To fully comprehend the birth of the parade,
one must look back to the roaring economic
landscape of the 1920s. Retail spaces in New
York City were competing fiercely for the
loyalty of a rapidly expanding urban middle
class. In 1924, Macy’s flagship store at Herald
Square completed a massive architectural
expansion. This expansion encompassed an
entire city block, allowing the franchise to
proudly claim the title of the “World’s Largest
Store.”

Seeking a grand marketing strategy to show-

case this historic milestone and to launch
the high-volume Christmas shopping sea-
son, Macy’s executives conceived the idea
of a street pageant. However, the creative
force driving the event did not come from
corporate boardrooms alone; it emerged

directly from the store’s employee base.

A significant portion of Macy’s workforce
at the time consisted of first-generation
European immigrants. These employees
sought to blend their deep gratitude for
their new American home with the festive
street traditions of their European heri-
tage, such as the vibrant carnivals, religious
processions, and pageants common in
Italy, Germany, and Great Britain.

On November 27, 1924, the inaugural
“Macy’s Christmas Parade” stepped off.
The initial event bore very little resem-
blance to the high-tech balloon showcase
of today. Instead, it was a traditional, linear
march spanning six miles—starting from
145th Street in Harlem and traveling all the
way down to Herald Square.

The procession featured Macy’s em-
ployees dressed in elaborate costumes,
marching as clowns, cowboys, knights, and
fairy-tale characters. To elevate the spec-
tacle, organizers borrowed live animals
from the Central Park Zoo. Spectators lined
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the streets to see bears, elephants, camels,
tigers, and donkeys plodding down the paved
avenues of New York. The grand finale fea-
tured Santa Claus, who was officially crowned
“King of the Kiddies” upon arriving at the
store balcony. The event drew an astonish-
ing crowd of over 250,000 spectators. The
overwhelming public response convinced
Macy’s management to declare it an annual
tradition.

While the first few parades were wildly
successful, the use of live zoo animals quickly
presented severe logistical and safety chal-
lenges. The long, exhausting six-mile march
through paved streets flanked by roaring,
cheering crowds proved deeply distressing
to the wild animals. The creatures grew
agitated, tired, and unpredictable, creating a
liability for the store and the city.

To solve this problem, Macy’s sought out a
creative alternative that would preserve the
larger-than-life magic of the procession with-
out the inherent risks of live wildlife. They
turned to Anthony Frederick Sarg, a highly
gifted German-American puppeteer, illustra-
tor, and designer.

Sarg envisioned a parade that looked toward
the sky. Working in tandem with the Good-
year Tire and Rubber Company in Akron,
Ohio, Sarg designed massive, air-filled rubber



fabric shapes that could be manipulated from
the ground using long tethers—essentially
turning marionette puppetry upside down.

In 1927, the parade introduced its first giant
helium-filled balloons. The very first charac-
ter to soar above the crowd was Felix the Cat,
accompanied by a Toy Soldier and a ferocious
dragon. The striking visual of giant pop-cul-
ture icons floating gracefully between Man-
hattan skyscrapers revolutionized the event,
transforming it from a local parade into a
legendary piece of performance art.

The early years of these balloons included
a tradition that highlights the unregulated
nature of the era. At the conclusion of the
parade, the giant balloons were not deflat-
ed. Instead, they were intentionally released
directly into the sky to float away over the
Atlantic Ocean.

The balloons were manufactured with cus-
tom, slow-release safety valves designed to
let them drift for days before landing. To turn
this into a public relations triumph, Macy’s
offered cash rewards ranging from S50 to

$100 for the safe return of any recovered
balloon. However, this practice came to an
abrupt, permanent end in the early 1930s
due to escalating safety hazards. In one terri-
fying incident, an overzealous private pilot at-
tempted to capture a drifting balloon mid-air
by flying her plane directly into it, causing the
fabric to wrap around the wing and sending
the aircraft into a dangerous tailspin. Realiz-
ing the immense risk to aviation and public
safety, Macy’s permanently discontinued the
balloon race.

The upward trajectory of the parade met
a major historical hurdle with the onset of
World War Il. Following the United States’
entry into the global conflict, the country
faced severe resource shortages, particularly
in rubber and helium, both of which were
vital to the military industrial complex.

Demonstrating corporate patriotism, Macy’s
officially suspended the parade from 1942 to
1944. In a dramatic public gesture, the com-
pany completely deflated its existing fleet of
rubber balloons and donated thousands of
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pounds of raw scrap rubber directly to the
U.S. military to aid the Allied war effort.

When the war concluded, the parade re-
turned in late 1945 with an unprecedented
surge of national energy. The post-war Ameri-
can zeitgeist was defined by consumer opti-
mization, family-centric culture, and the rapid
rise of mass media.

Two pivotal events in the late 1940s forever
altered the trajectory of the parade, elevating
it from a New York City regional event to an
indispensable national institution:

1. Miracle on 34th Street (1947): This
classic Hollywood film featured actu-
al footage of the 1946 Macy’s Parade.
The movie deeply endeared the event
to audiences nationwide, cementing
the parade’s imagery within the cultural
fabric of American Christmas mythology.

2. The Network Television Broadcast (1948):
In 1948, the parade was broadcast on
network television for the first time by
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CBS. Shortly thereafter, NBC acquired the
official broadcasting rights. This tech tran-
sition brought the parade directly into
the living rooms of millions of households
across the continental United States,
establishing a mandatory Thanksgiving
morning ritual for generations of Ameri-
can families.

With nationwide television coverage se-
curing its financial and cultural status, the
mid-20th century became an era of massive
expansion and technological refinement for
the parade. The construction of the balloons
evolved from basic rubber configurations
to highly resilient, lightweight polyurethane
fabrics. This allowed designers to create far
more intricate, geometrically complex shapes
that could withstand unpredictable wind
shear and weather conditions.

The characters floating above the streets
closely mirrored the evolving landscape of
American pop culture. In 1934, Macy’s had
introduced its first licensed character bal-
loon, Mickey Mouse, which was personally
overseen and approved by Walt Disney.

In the subsequent decades, the skies wel-
comed an array of beloved characters, in-
cluding Popeye, Bullwinkle, and Superman.
No character, however, achieved quite the
level of longevity as Charles Schulz’s Snoopy.
First appearing as an aviator balloon in 1968,

Pirate’s Plunder

Antiques & Collectibles Mall
541-867-6000

Open Daily from 10am to 6pm
3145 SE Ferryslip Rd, Newport OR

(Across the bridge to South Beach
by the Aquarium)

N

Experience a Treasure Hunt
with over 8000 sq. ft. of Booty!

J Lirree Ap - BiG Store &

AURORA ANTIQUE PAVILION
Greater Seattle’s Largest Antique Mall
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Snoopy would go on to have more distinct
balloon iterations than any other character
in parade history, solidifying his role as the
unofficial mascot of the event.

As the parade expanded, the route was op-
timized and shortened to its modern length
of roughly 2.5 miles, winding from the Upper
West Side along Central Park West down to
Herald Square. The logistics behind the event
transformed it into a year-round industrial
operation.

Macy’s established a highly specialized,
dedicated design facility known as the Macy’s
Parade Studio (originally located in Hobo-
ken, New Jersey, before relocating to a mas-
sive, state-of-the-art facility in Moonachie,
New Jersey). This studio became home to
a full-time staff of professional sculptors,
engineers, painters, carpenters, and fabrica-
tors who spent twelve months a year draft-
ing blueprints, testing aerodynamics, and
hand-painting floats.

As the parade marched into the late 20th
and early 21st centuries, it transformed into
a highly sophisticated global brand. The sim-
ple character cutouts of the past gave way
to massive, multi-tiered rolling performance
stages. These floats began carrying top-tier
musical artists, Broadway casts, and world-re-
nowned athletes.

The selection process for marching bands
grew intensely competitive, with high school
and collegiate bands from every corner of the
United States spending years fundraising and
practicing for a coveted spot in the lineup.

The technical specifications of the balloons
entered a hyper-advanced era. Modern
balloons are engineered using sophisticat-
ed computer-aided design (CAD) software
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to ensure proper weight distribution and
aerodynamic stability. They are divided into
numerous independent internal chambers so
that an isolated puncture will not deflate the
entire structure.

To safely guide these multi-story giants
down the narrow, windy avenues of Manhat-
tan, Macy’s relies on a small army of trained
volunteers. Each giant balloon requires
anywhere from 50 to 100 dedicated balloon
handlers, who undergo rigorous training to
master the physical mechanics of handling
the giant lines under the command of a des-
ignated “flight captain.”

The parade’s modern era has also seen a
push toward international pop culture in-
clusivity. The skies over New York have wel-
comed global icons such as Japan’s Pikachu,
Hello Kitty, and Goku, reflecting the increas-
ingly globalized tastes of the American audi-
ence.

Furthermore, the parade has shown im-
mense resilience in the face of modern
crises. It successfully navigated heightened
security eras post-9/11 and adapted grace-
fully during the global pandemic, pivoting to
a television-only broadcast with strict social
distancing protocols to ensure the continu-
ous, unbroken chain of the annual tradition.

From its humble beginnings in 1924 as a
localized corporate marketing event driven by
first-generation immigrant laborers, the Ma-
cy’s Thanksgiving Day Parade has grown into
a world-famous cultural institution. Its history
is a testament to the power of creative adap-
tation—transforming a logistical nightmare
with live zoo animals into an iconic sky-high
theater that redefined public art.

The parade stands as a bridge connecting



different eras of American history. It links the
consumer boom of the Roaring Twenties, the
shared sacrifices of World War I, the media
explosion of the mid-century, and the digital
interconnectedness of the modern world.

Every Thanksgiving morning, when the giant
balloons lift off and Santa Claus makes his his-
toric turn onto 34th Street, the parade fulfills
its century-old promise to bring communities
together to share in the timeless magic of
wonder, joy, and imagination.

Antique
MARKETPLACE

Voted Best Antiques/Collectibles
Best Home Decoxr

Best Place to Buy a Gift
uburn, WA 98002
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History of Ben Cooper

For generations of Americans who grew up
between the late 1930s and the 1980s, the
visual essence of Halloween was packaged
inside a flimsy, rectangular cardboard box with
a cellophane window. Inside sat the ultimate
holiday paradox: a crinkly, sweat-inducing vinyl
smock and a brittle, vacuum-formed plastic
mask held together by a razor-thin elastic
band. This was the signature product of Ben
Cooper, Inc., a Brooklyn-based manufacturing
powerhouse that transformed Halloween from
a night of generic, homemade ghouls into a
massive celebration of corporate licensing and
pop culture fandom. Known affectionately by
historians as the “Halston of Halloween,” Ben
Cooper invented the modern “costume-in-a-
box” and forever changed how children played
pretend.

The company’s namesake, Ben Cooper, was
born in New York City in 1906. He began his
creative career in the 1920s as a theatrical
costume designer, creating elaborate outfits
and stage sets for Broadway shows, traveling
vaudeville acts, and Harlem'’s legendary Cot-
ton Club. However, as the Great Depression
took hold in the 1930s, live theater revenue
dwindled. Recognizing that the ancient au-
tumn custom of “guising” was rapidly evolving
into organized neighborhood trick-or-treating
across American suburbs, Cooper pivoted his
business toward mass-market retail.

In 1937, he officially formed Ben Cooper,
Inc.. One of his most brilliant early moves was
buying control of A.S. Fishbach, a firm that
held the merchandising rights to a burgeoning
library of Walt Disney characters. By merging
the two operations, Cooper gained the abil-
ity to produce mass-marketed costumes of
Mickey Mouse, Donald Duck, and Snow White.
This shift established an entirely new industry
standard: rather than manufacturing generic
ghosts or witches, Halloween outfits could
now directly reflect what children were con-
suming on theater screens and radios.

The classic mid-century Ben Cooper costume
was an exercise in cheap, highly functional
manufacturing engineering. Sold at local five-
and-dime staples like Woolworth’s and Kmart
for roughly $1.25 to $1.99, each set consisted
of two primary components.

The first was the body suit, which progressed
from early rayon fabrics to a highly recogniz-
able, flame-retardant screen-printed PVC vinyl
jumpsuit. These smocks featured a unique
design quirk: because children frequently
pushed their hot masks up onto their fore-
heads while walking, the front of the body
suit was printed with a massive graphic of the
character’s actual face and name. If a child
was dressed as the Incredible Hulk or Batman,
the smock explicitly stated “The Hulk” along-
side an image of the hero, ensuring there was
absolutely no confusion regarding who the

10
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o COLORFULLY DECORATED

child was supposed to be.

The centerpiece, however, was the thin vac-
uum-formed plastic mask. Molded with tiny
nose ventilation holes and sharp, sometimes
uncomfortable eye cutouts, these masks were
hand-sprayed with bright, vibrant paints. The
entire apparatus was anchored to a child’s
head by a single stapled rubber band that was
notorious for snapping off halfway through a
trick-or-treating route.

What made Ben Cooper the absolute king
of the Halloween market was its uncanny
speed. The company operated like a news-
room, constantly monitoring television ratings,
comic book sales, and movie trends to secure
licenses before their competitors. They took a
massive gamble on a virtually unknown comic
book character named Spider-Man in 1963, a
move that paid off exponentially as the char-
acter exploded into a global icon.

Over the decades, if it appeared on an Amer-
ican television or movie screen, Ben Cooper
made a box for it. Children could transform
into characters from Star Wars, The Banana
Splits, The Munsters, or Sesame Street. The
company even pushed boundaries by printing
masks based on real-world political figures like
John F. Kennedy and Richard Nixon, as well
as producing the very first costume tied to an
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ostumes

R-rated horror film—1979’s Alien.

The heyday of the box-and-mask phenome-
non began to fade by the late 1980s as con-
sumer tastes shifted toward more realistic
textiles, high-quality latex masks, and sophisti-
cated dress-up wear. Ben Cooper, Inc. eventu-
ally declared bankruptcy and was dissolved in
the early 1990s.

However, this corporate departure laid the
perfect foundation for a massive secondary
collectible market. Today, pristine, uncracked
vintage Ben Cooper boxed sets are highly
prized pieces of pop-culture ephemera. Be-
cause the boxes were routinely crushed and
the plastic masks were easily split by enthu-
siastic children, finding a complete set is a
collector’s dream.

While common 1980s characters routinely
sell on platforms like eBay for around $25
to S50, rare, culturally significant specimens
command jaw-dropping amounts. A complete,
near-mint 1963 Ben Cooper Spider-Man set
can command anywhere from $1,000 to over
$2,500 at auction. Ultimately, these bright
boxes and plastic faces are more than just
vintage toys; they are time capsules of Amer-
ican childhood, preserving the vivid, colorful
imagination of Halloweens past.



Pioneering
“Cute-Spooky”

Rosbro Plastics Halloween collectibles
represent the pinnacle of the “Hard Plastic
Era” in American holiday history. Emerging
shortly after World War I, these vibrant,
whimsical injection-molded figurines com-
pletely redefined how Americans decorated
for autumn holidays. Prior to this period,
Halloween decor consisted heavily of frag-
ile, easily destroyed German pulp and paper
ephemera. Rosbro, with its brilliant blend
of durable materials, brilliant color zoning,
and interactive novelty designs, success-
fully brought an enduring sense of playful
mid-century style to five-and-dime counters
across the nation.

The origin of these iconic plastic figures
stems from an ingenious commercial part-
nership based in Rhode Island. Founded in
1946 by Bert Brown and Sam Rosen, the
Rosbro Plastics Company operated in close
synchronization with the E. Rosen Candy
Company (frequently known for their School
House Candy line). The core business strate-
gy was brilliant: Rosbro would manufacture
hollow, stylized plastic toys designed explic-
itly to hold or showcase the confectionery
items produced by E. Rosen.

Originally sold at checkout lanes for mere
cents, these containers were meant to be
dual-purpose. Children would eat the lolli-
pops or loose candies secured inside, then
retain the hollow plastic figure to use as a
fully functional toy. This crossover appeal
made them instantly ubiquitous in millions
of households.

What separates Rosbro from other vintage
plastic molders of the 1950s is the sheer
personality injected into their holiday char-
acter designs. While classic paper decora-
tions leaned into genuinely spooky or gro-
tesque imagery, Rosbro pioneered a distinct

Plastic

“cute-spooky” aesthetic. Their characters
featured wide, expressive eyes, rounded
profiles, and a signature two-tone or three-
tone plastic assembly—frequently pairing
neon orange and lime green.

The most famous shapes in the Rosbro
Halloween portfolio include:

The Witch on a Motorcycle: A remark-
ably quirky, highly coveted piece fea-
turing a red-faced witch riding a sleek
motorcycle while clutching a tiny jack-o’-
lantern bucket.

The Checkered-Coat Scarecrow: A
charming standing figure often outfitted
on small yellow or red wheels so it could
be pulled along as a toy.

Dual-Sided Jack-o’-Lanterns: Innovative
molds displaying a grinning pumpkin face
on one side and a stylized black cat or
witch on the reverse.

Many of these standalone items featured
molded hands or open slots specifically
engineered to clutch tiny separate plastic
candy pails or lollipops.

Because hard plastic is prone to hairline
cracks, scuffs, and paint loss over decades
of storage, finding mint-condition pieces
has become a thrilling challenge for holiday
historians. The paint applied to the eyes and
clothing details was particularly fragile, often
flaking away if cleaned with harsh chemicals.

Far from the disposable novelties they
were engineered to be, Rosbro plastics
remain treasured monuments to the playful,
brightly colored optimism of post-war Amer-
ican childhood.
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Timeless treasures, curated
with passion & care.

Discover unique antiques
& vintage treasures that
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160 10th Street
A storla Oregon

Fascinated with hand fans?
Join FANA

Fan Association of North America

« Connect, share and learn
with other enthusiasts!

* Join at fanassociation.org

* Find us on Facebook:
Hand Fan Collectors

Come to our annual meeting
in Phoenix, Arizona
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: COLLECTORS MARKET| You never know
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' /) Collectors and antique
buffs will truly enjoy a
visit to Collectors Market!

Antiques, furniture, dolls,
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Vernonia, OR
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Waxing Thanksgiving

Gurley Novelty Thanksgiving candles rep-
resent a quintessentially nostalgic slice of
mid-century Americana. For decades, these
small, intricately molded paraffin wax figu-
rines served as the centerpiece of autumn
tables across the United States. Rather than
being utilized for their practical illumination,
Gurley candles were primarily treated as
seasonal decorations, carefully unpacked
each November and neatly arranged along-
side pumpkins and autumn leaves. Today,
they are highly sought-after collectibles that
encapsulate the warmth, simplicity, and
commercial graphic charm of post-war holi-
day design.

The origin of these charming wax figures
lies in an unexpected corporate partnership.
In 1927, an entrepreneur named Franklin
Gurley established the W & F Manufacturing
Company in Buffalo, New York. Initially, the
business specialized in confectionery items,
producing chocolates, candies, and various
edible wax novelties like wax lips and teeth.

The trajectory of the company transformed
completely in 1939 when Gurley was ap-
proached by the Socony-Vacuum Oil Compa-
ny (the historic predecessor to ExxonMobil).
Socony-Vacuum was searching for a com-

mercial outlet to utilize the vast amounts of
excess paraffin wax generated as a natural
byproduct of their oil refining processes.
Franklin Gurley recognized an opportunity
and agreed to design a line of decorative,
figural candles. Initially marketed under the
name Tavern Novelty Candles, these items
proved immensely popular. By 1949, the
immense success of the wax lineup prompt-
ed a formal reorganization, and the business
was renamed the Gurley Novelty Company.

While Gurley manufactured iconic pieces
for Christmas, Halloween, and Easter, their
Thanksgiving catalog remains a pinnacle
of holiday iconography. The company de-
veloped a distinct visual language charac-
terized by stubby, rounded shapes, simple
hand-painted details, and warm, autumnal
color palettes.

The cornerstone of the Thanksgiving line
consisted of several distinct figural types:

The Pilgrim Couple: Stylized Pilgrim

boys and girls dressed in traditional gray,
black, or deep green attire, detailed with
white collars, bonnets, and buckles.

The Fowl Friends: Remarkably expres-
sive Turkeys featuring meticulously mold-

Samething for evenyone & evenythings usabile

AIRPORT ANTIQUES & THE FURNITURE LADY

* Kitchenware
* Collectibles

* Antique Furniture e Vintage Art
* Depression Glass * Hardware
* Clothing

1816 NW 51st St e PENDLETON
541-278-0141 » 888-222-2397

www.pendletonfurniturelady.com
OPEN TUESDAY-FRIDAY 10:30—6:00

Sign up for the Elite
VIP Custamer Specials

Specializing in furniture repair,

restoration & seat weaving
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ed tail feathers highlighted with metallic
bronze, deep burgundy, and bright red
wattles.

Native American Figurines: Often de-
picted wearing traditional headdresses
and vibrant garb, completing the ro-
manticized historical tableaus popular
mid-century.

These candles were manufactured in
various sizes to accommodate different
household displays. The smallest figurines
stood around two to three inches tall and
were sold individually out of shallow card-
board boxes at local five-and-dime stores
like Woolworth’s for as little as ten cents.
Larger premium versions—including massive
turkey centerpieces and elegant Thanksgiv-
ing-themed tapers—retailed for around 99
cents.

One of the most fascinating aspects of
Gurley candles is their survival rate. Though
every piece was manufactured with a func-
tional cotton wick, families almost univer-
sally refused to light them. Melting a Gur-
ley candle meant destroying the cheerful
character that anchored the holiday table.
Instead, consumers treated them as min-
iature sculptures. When the holiday con-
cluded, they were wrapped in tissue paper
and stored away in attics or closets until the
following year. This collective hesitation to
burn the decorations is precisely why con-
temporary collectors can find pristine, unlit
vintage stock at estate sales and antique
shops today.

The popularity of Gurley novelty items
began to experience a steady decline in the
late 1970s as manufacturing costs rose and
household aesthetic preferences evolved.
However, the market has roared back to life
among antique enthusiasts and retro deco-
rators.

When hunting for authentic vintage piec-
es, seasoned collectors look specifically for
the iconic round paper Gurley label glued
securely to the cardboard base. These labels
frequently retain the original printed dime-
store prices. Condition heavily influences
value; while a common, slightly scratched
two-inch pilgrim might fetch $10 to $15,
large matching pairs of mid-century turkeys
with flawless paint and unbent wicks reg-
ularly command $35 to $52 or more. Col-
lectors should also note that the Vermont
Country Store eventually acquired the rights
to the original historic molds and produces
official modern reproductions, which feature
distinctive red labels to differentiate them
from vintage 1950s originals.

Ultimately, the enduring charm of Gurley
Thanksgiving candles lies in their ability to
evoke a specific era of comfort and domestic
tradition. They remain miniature monu-
ments to mid-century pop culture, keeping
the spirit of historic American craftsmanship
alive on the holiday table.



Golden Age of Thanksgiving Ephemera

Collectible Thanksgiving paper ephem-
era—including postcards, place cards, and

greeting cards—offers a fascinating window

into how early twentieth-century families
visualized gratitude, abundance, and na-
tional identity. Unlike modern digital greet-
ings, these physical tokens of holiday cheer
were designed to be handled, displayed,
and preserved in scrapbooks. Today, they
form a robust secondary market for paper
enthusiasts, celebrated for their elaborate
chromolithography, tactile embossing, and
beautifully nostalgic imagery.

The cornerstone of holiday ephemera
collecting is the “Golden Age of Postcards,”
which spanned roughly from 1898 to 1915.
During this window, millions of Thanksgiv-
ing postcards were sent through the U.S.
Mail for just a penny. Prominent European
and American publishers—most notably
Raphael Tuck & Sons, John Winsch, and
the Whitney Manufacturing Company—
commissioned world-class artists to design

The visual iconography of these postcards
generally splits into three distinct artistic
styles:

The Romantic and Pastoral: Rich au-
tumn landscapes framing cozy farm-
houses, overflowing cornucopias, and
bountiful harvest tables.

The Historical: Idealized and solemn
depictions of Pilgrims at Plymouth Rock
or early Puritan church services.

The Comedic: Playful, quirky scenes of-
ten illustrated by famed artists like H.B.
Griggs (HBG), featuring children chasing
aggressive turkeys or personified fowls
driving vintage automobiles.

Among the most prized variations are
“Hold-to-Light” cards. These unique me-
chanical postcards featured tiny, precise
cutouts covered by hidden translucent
paper layers. When held directly up to a
candle or lamp, the windows of a printed

farmhouse or the colors of an autumn sun-
set would magically glow from within.

For modern collectors, value is completely
dictated by condition. Items showing se-
vere water stains, heavy corner creases, or
tears from old photo albums drop sharply
in market price.

Ultimately, collecting these delicate paper
pieces keeps the historic, visual traditions
of American hospitality alive.

d

highly intricate holiday series.

ple

ninice
Antique Gallery

70,000 Square Feet of
FUN under one roof!

100 Apple Annie Avenue,
Cashmere, WA

9am-6pm 7 days a week
www.appleannieantiques.com

509-782-4004
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Tis the Season to Collect

()

Vintage Christmas antiques and collectibles
form one of the most competitive, deeply
emotional sectors of the secondary antiques
market. While generic modern decorations
are treated as disposable uftilities, early
twentieth-century holiday goods carry an im-
mense narrative weight. They document the
exact era when Christmas transformed from a
quiet, church-centered winter evening into a
magnificent, highly commercialized domestic
festival. Because many of these historic piec-
es were crafted from extraordinarily fragile
materials—including hand-blown glass, spun
cotton, and pressed vegetable pulp—their
survival rate is low, driving contemporary
auction prices for pristine specimens into the
thousands of dollars.

Long before glass ornaments dominated
American trees, the absolute height of nine-
teenth-century holiday luxury was defined
by Dresden paper ornaments. Produced
primarily in the Dresden and Leipzig regions
of Germany between 1880 and 1915, these
miniature masterpieces represent a pinnacle
of late-Victorian paper craftsmanship.

Dresden ornaments were made by damp-
ening sheets of fine cardstock or paper and
pressing them into deeply engraved metal
dies. This intricate process yielded an aston-
ishing level of three-dimensional realism. The
pieces were then carefully cut out, gilded
or silvered with metallic leaf, and frequently
hand-painted by local cottage-industry arti-
sans.

Fox Hollow Antiques

866 Bridge Street
Vernonia, Oregon

ALWAYS BUYING
Specializing in primitives,
country & folk art

OPEN THURSDAY-SUNDAY, 10-5

Julie Kehoe
Cell 503-502-7381

S
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What makes Dresdens so fiercely contested
among collectors today is the sheer variety of
their subject matter. Workshops did not limit
themselves to traditional holiday imagery; in-
stead, they replicated the rapid technological
and cultural advancements of the Industrial
Revolution. Tree branches were adorned with
embossed paper locomotives and steamships,
exotic animals, and miniature opera glasses,
sunfishes, crescent moons, and grandfather
clocks.

Many Dresden pieces were designed as can-
dy containers, featuring tiny hidden trapdoors
or hollow interiors meant to be filled with
sweetmeats or sugarplums. Because these
delicate paper items were easily crushed,
chewed by pests, or destroyed by moisture,
surviving examples are incredibly scarce.

Alongside paper arts, German workshops
pioneered early glass holiday production. The
crown jewels of early Christmas trees were
German “Kugels.” Crafted from heavy glass
lined with silver nitrate to create a mirror-like
finish, these early ornaments were signifi-
cantly thicker and heavier than mid-century
versions. They were topped with brass caps
flush against the glass. Kugels were produced
in various shapes, including clusters of grapes,
artichokes, and ribbed balls. Because of their
weight, they were often suspended from
interior window frames rather than delicate
evergreen boughs.

Simultaneously, German workshops man-

.@ Sixth Avem,e 4@‘

Vintage Finds & Creative Minds

Discover 43 Unique Shops All Under One Roof!

Looking for that special, one-of-a-kind item or the perfect gift2
Come explore our eclectic shopping experience featuring
43 unique shops with something for everyone!

Antiques & Collectibles, Original Artwork & Home Décor, Jewelry &
Accessories, Clothing, Books & DVDs, Furniture & Household Items,
Handcrafted Greeting Cards, Handmade Soaps, Knitted & Crocheted
Items, Vinyl Records, Scandinavian ltems, Fall & Holiday Décor!

Open Daily 10 am to 5 pm Monday — Saturday
We will be open Sundays for holiday shopping November 22
—-,/}* « through December 20 from 12 pm to 4 pm %}@\%.
Ve 264 W. Sixth Avenue, Junction City, OR
(541) 234-2160 ° Follow us on Facebook and Instagram

ufactured composition and papier-maché
Belsnickle candy containers. Unlike the mod-
ern, jovial Santa Claus popularized by twenti-
eth-century advertisements, these traditional
figures portrayed a more stern, long-frocked
character from Germanic folklore. These
hollow figures separated at the waist or base
to reveal hidden compartments for sweets.
Pieces that retain their original hand-applied
mica glitter and rabbit-fur beards are intense-
ly sought after.

As electrical grids expanded into mid-
dle-class neighborhoods during the post-
WWII era, holiday lighting underwent a
fascinating, dynamic revolution. No single
item captured the mesmerizing energy of
this period quite like the vintage bubble
light. Originally patented by Carl Otis in the
1930s and brought to the mass market by the
NOMA Electric Corporation in 1946, these
liquid-filled novelty lights quickly became a
mandatory fixture on the mid-century family
tree.

The mechanics of a bubble light were el-
egantly simple yet captivating. Each unit
featured a decorative plastic or Bakelite
base that housed a small, warm incandes-
cent light bulb. Screwed into this base was a
sealed glass vial filled with a chemical called
methylene chloride, which has an incredibly
low boiling point. As the incandescent bulb
warmed the base, the chemical would rapidly
boil, sending a continuous, rhythmic stream
of shimmering bubbles up through the color-

Kussellville

NTIQUES

-LLC-

Largest Inventory of
Antique American Oak Furniture in Oregon

Kitchenware « Mid-Century Barware « Linens
& Much More!

17427 S Troutcreek Road, Molalla, OR 97038
503-829-8733 | 503-789-8733

Open 3rd weekend of every month,
Saturday & Sunday, 11am-5pm
Or by appoinment anytime

Kl RussellvilleAntiques
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ful glass tube.

NOMA dominated the market with its classic
“biscuit-shaped” saucer bases, but competi-
tors quickly emerged with increasingly elabo-
rate designs. Companies like Royal Electric in-
troduced bubble lights shaped like miniature
oil lamps, while others integrated sparkling
glitter into the boiling fluid to catch the light.
For modern collectors, vintage bubble lights
present a unique set of challenges. Because
methylene chloride is a toxic chemical, safe
handling and inspection are critical. Collectors
look for strands where the plastic bases have
not warped or melted from decades of in-
tense heat. Furthermore, the liquid in original
1940s and 1950s vials can sometimes fade,
discolor, or leak over time. A fully functioning,
original boxed set of vintage NOMA bubble
lights in its iconic graphic cardboard packag-
ing is a prized find.

World War Il completely disrupted the Euro-
pean import pipeline, forcing American man-
ufacturers to rapidly innovate. Max Eckardt, a
German immigrant businessman, recognized
the shifting market and partnered with the
Corning Glass Works company in New York.
Corning adapted their industrial lightbulb
ribbon-machine technology to mass-produce
hollow glass spheres at an unprecedented
rate, which Eckardt then silvered and decorat-
ed.

The resulting brand, Shiny Brite, became
the absolute visual signature of mid-century

GLADSTONE

MERCANTILE

OREGON U.S.A.

Authentic Vintage

415 Portland Ave, Gladstone, OR 97027
Just off I-205, Gladstone Exit | 503 344 6874

‘lwﬂagnam

@gladstonemercantilellc
@jhoytoldstuff
@vintagegeoff

American Christmas trees. These lightweight
glass ornaments are beloved for their vibrant,
saturated bands of neon pink, turquoise,
chartreuse, and silver. During the war years,
when silver became a restricted military
commodity, Shiny Brite manufactured iconic
“non-silvered” clear glass ornaments featur-
ing delicate, hand-stenciled pastel lines and
cardboard caps instead of metal ones. Today,
collectors actively hunt for complete sets in
their original cardboard display boxes featur-
ing the iconic Shiny Brite uncle-sam-hat logo.

As the post-war housing boom expanded
suburban living spaces, decorating moved be-
yond the tree to encompass the entire home.
Japanese ceramic imports flooded American
five-and-dime stores during the 1950s and
1960s, introducing highly stylized, cheerful
kitchenware lines.Holt-Howard, an American
design company importing out of Japan, cap-
tured the era’s playful visual aesthetic per-
fectly. Their holiday ceramics—most notably
the “Starry-Eyed Santa” line—featured whim-
sical winking faces, star-shaped eyes, and
distinctive gold detailing. Their candy dishes,
nested condiment jars, and musical decanters
are highly prized items today. Similarly, com-
panies like Lefton produced extraordinarily
popular ceramic anthropomorphic figurines,
including mischievous Christmas elves, angels,
and stylized reindeer planters that remain
staple entry points for retro decorators.

When evaluating vintage holiday merchan-
dise, condition is paramount.

DEE’S

DIVINE
FINDS

A shop of Unique Antiques,
Furniture & Vintage

BUY SELL TRADE THE UNIQUE

176 NE 3rd Ave, Hillsboro, Oregon
541-921-0123
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On paper and Dresden Ornaments,
check for complete gilt coverage and look
closely for signs of repair or reproduction
and ensure seams have not been crudely
re-glued with modern adhesives.

With electrical and bubble lights, always
inspect the original cloth-covered or early
plastic cords for dangerous fraying, ex-
posed copper wire, or brittle sockets be-
fore plugging them into a modern outlet.

For glass ornaments, inspect the neck

of the ornament under the metal cap for
hidden fractures or extensive glass loss
that compromises structural integrity.
Flaking stencil paint or heavily oxidized
silvering inside the glass will lower market
values.

and finally, storage. Vintage holiday wares
should never be stored in uninsulated
attics or humid basements. Drastic tem-
perature fluctuations and high humidity
will rapidly degrade fragile organic paints,
accelerate silver-nitrate oxidation, disrupt
chemical vials, and warp early paper or
composition pieces.

Collecting historic Christmas items is a
rewarding endeavor. These timeless pieces
allow modern families to anchor their con-
temporary celebrations in a deep, beautifully
tactile lineage of domestic history.

“Bigger on the Inside!”

215 S 1st Street, St Helens
(503) 410 5280
2CsVendorMall.com

3 Floors - 70 Dealers
Open 363 Days a Year
Artists, Herbalist & More
Antique, Vintage, New & Used
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This and That

A Little bit of information on a variety of things

\
Hundreds, and probably thousands of

children’s books have been published
over the years. Many of the early ones
from the 1800s are versions of The
Night Before Christmas, also called
A Visit From Saint Nicholas. Collect-
ibility is influenced by the amount
of color the book had; some early
ones had colorful covers, but only
black and white on the inside pages.
Others had more plain covers, but
~___ beautifully colored pages.
A well-known publisher, such as
Raphael Tuck, will increase the books value
with collectors.

Mattel’s Barbie made her Thanksgiving
debut in 1995.

She is wearing a maroon
dress with a white collar,
apron, and bonnet for this
special occasion.

If she has been taken out
of the box and played with,
she may have very little
value. If you find one in
an unopened box, then
collectors will pay for her.
Since this collectible was
produced recently, she
may gain in value as the
years go by.

AMERICAN STORIES Carygg

e rind Entilin

Pilgrt

Kugels are large hollow glass balls made for Christmas trees in
Germany in the middle of the 19th century. They are fairly heavy
and may be as much as 6- 7 inches in diameter. There is usually a
brass cap and ring to sustain their weight.

Most kugels were round, but some were made in oval shape, and
others were made to resemble pine cones, grapes, nuts and apples.
Most surfaces were left shiny; those with texturing are quite rare.

A few people believe that a kugel will keep away evil spirits, and
hang them in their homes year round.

Visit us for antiques, vintage &

local art in Oregon’s Bay Area!
We have local chocolate & wine.

Past to Present Emporium '(PHSB

SPRESENT
281 S Broadway, Coos Bay EMPORIUM

541-808-9553 B o

ABERDEEN, WASHINGTON
Leroy’s Past & Present Mercantile
114 & 110 E. Heron Street

Tangerine Tree Records

Junk Queens
Doug Moore Restorations Mary’s Corner
and many more!

OPEN 7 DAYS A& WEEK! 360.532.9794
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ANTIQULS

110 Locust St., Oakland, OR 97462
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Flea Market at
The Shabby Barn

1284 Sw Fairview Ave
Dallas, Or

12pm to 4pm
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Oregon's First National Historic District

sURORA, OREGQoy

ANTIQUES CAPITAL OF OREGON

Aurora has made the TOP TEN of Best Antiquing Towns in the
US by four online sources, MSN.com, the TravelChannel.com,

HouseBeautiful.com and CountryLiving.com.

Our wide variety of antique and vintage shops, specialty
shops, art galleries, restaurants and wineries make

this a fun destination for all.

Come spend the day and see what we're all about!

Portland

e 20 Shops nestled in historic homes e

and buildings

Canb
e  Public Restroom and RV parking - anby

e 20 minutes from Portland or Salem 3 miles east Aurora

o  Easy freeway access from I-5, Exit 278

WWW.AURORACOLONY.COM
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Vernoiia; OR Penney Lane Antiques
ST.HELENS OR .
2CSVENDORMALL % ‘\Y%'
7
2155 1st St. LR
St. Helens, OR 2
ST HELENS ,9
1
" :
2Cs Vendor Mall I
I
PENDLETON OR
AIRPORT ANTIQUES & THE FURNITURE LADY
1816 NW 51st St.

Pendleton

Pendleton, OR Airport

AIRPORT RD.

® Airport Antiques & The Furniture Lady

PENDLETON



OREGON CONTINUED WASHINGTON

RELIQUES & ANTIQUITIES
160 10th St.
Astoria, OR ® Reliques & Antiquities
ASTORIA
COTTAGE & CASTLE SEASIDE
501 S Holladay
Seaside, OR ® Cottage & Castle
CANNON BEACH

PAST TO PRESENT EMPORIUM

281 S Broadway

Coos Bay,OR
PIRATE’S PLUNDER

3145 SE Ferry Slip Rd.
Newport, OR

WILD RIVERS ANTIQUES

&GIFTS, LLC
16218-B W, Hoffeldt Ln.

Brookings Harbor, OR

@

LINCOLN CITY Q
DEPOE BAY

NEWPORT
@ Pirate’s Plunder

COOSBAY
® Past to Present Emporium

©

BROOKINGS
® Wild Rivers Antiques
CASHMERE WA
APPLE ANNIE ANTIQUE GALLERY
100 Apple Annie Avenue

Cashmere, WA
9am-6pm 7 days a week
509-782-4004

CASHMERE
® APPLE ANNIE ANTIQUE GALLERY

WENATCHEE
N

SEATTLE AREA

ANTIQUE MARKETPLACE
1809 Howard Rd, Suite B
Auburn, WA

AURORA ANTIQUE PAVILION @
24111 Hwy 99
Edmonds, WA

FAIRLOOK ANTIQUES
817% S Washington St.
Seattle, WA

OLD MAINSTREET
ANTIQUE MALL
16511 PacificAve. S

SNOHOMISH

EDMONDS
Aurora Antique Pavilion ®

K03

SEATTLE  BELLEVUE

® Fairlook
Antiques

PORT ORCHARD W
TUKWILA
O
AUBURN

® Antique
Marketplace

TACOMA

ENUMCLAW

@ PUYALLUP
LAKEWOOD

SPANAWAY
® Old Main Street

Antique Mall
®

®Tower Avenue Antiques

Spanaway, WA
OLYMPIA
TUMWATER
CENTRALIA
CHEHALIS
SOUTHWEST WA
MAIN ST VINTAGE HOME
1803 Main St.

Vancouver, WA

OLD GLORY ANTIQUES
2000 Main St. =
Vancouver, WA g
OLD WEST COAST
LIGHTING COMPANY LONGVIEW
4218 NE 359th St.
La Center, WA RAINIER
TOWER AVENUE ANTIQUES
208 N Tower Ave.
Centralia, WA
®0OIld West Coast
Lighting Company
LA CENTER
Old Glory Antiques VANCOUVER
Main St Vintage Home
CAMAS
WA COAST
ABERDEEN
LEROY’S PAST & PRESENT Leroy’'s ® @
MERCANTILE Past & Present
114 EHeron St.

Aberdeen, WA

OldStuffNorthwest.com

Mercantile

19



Oct. 16 & 17 o 7pm ) Dec.4,5,11,12
Historic 3 5-7:30pm

at the Historic
el \\/ashington School

Oct. 31

Thick ot Theat | : =L = 12 ¢ 1- 4pm

Family

in Downtown :
Oakland - ) Cooloie Chounl

| MRS Hiy,

Since 1887

-2 Ml FRIENDLY PERSONAL S

Nov. 21 e Noon - 5pm s L Dec. 19 e 1pm
Annual Sip, B ) e a——— Holiday

Shop and Stroll | ,, Tl g lebhali

Tea
Nov. 29 ¢ 7pm

Crvistmas Thee Lighting and Santas A rival
Enjoy Sungay Brunch
Twikey FHall

Stop by

Oablond

QR Code for
more information
on events
for food & Drinks!




